


When 40-year-old Ambar faced breast cancer for the second
time, the grueling side effects of treatment left her unable to
work her job as a household cleaner.

As a single parent, she had no income to support herself or her
two loving sons. She fell one month behind on rent, then two,
then three, and was at risk of losing her home.

Affording food and phone bills was also no longer a certainty.
Her 17-year-old son looked for work to support the family as best
he could.
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“I am eternally grateful to Family Reach ...
they helped pay my rent so | can focus on
recovering,” says Ambar.

Home is the Most Important Place To Heal
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COVER IMAGE
Ambar, a 40-year-old single mom with her sons while she was going through breast cancer treatment
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Mission

Surviving cancer requires more
than medicine — families need a
roof over their heads and food on
their tables. Family Reach helps
people with cancer afford these
basic needs so they can maintain
access to life-saving care.
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The Financial Landscape

1/3 1/3 of adult cancer deaths in the US could be prevented by
eliminating socioeconomic disparities’

2/3 of cancer patients 1in 3 families can’t 69% of cancer patients
are unable to work E; afford their basic cut back or skip
full-time after a cancer needs during cancer medications to save

diagnosis? o) (o) treatment® money*

Do financial interventions work?

Patients who receive financial intervention have a 73% survival rate. Those who don’t receive these interventions have a
46% survival rate.®

We can’t improve survival rates until all families can afford their basic needs first.
That’s why we work with families, social workers, and community organizations to
understand the patient experience and scale financial interventions
that address housing, food, and transportation.
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Carla’s Year in Review

Every day, there are families being evicted, living on one can to ensure everyone touched by cancer can afford and access
of food, and getting their cars repossessed — all while facing life-saving care.
cancer. They’re taking time off work to manage treatment, and

debt quickly becomes as scary as the diagnosis. Thank you to everyone who helped us come this far and to all

those joining us for the next milestones.
What gives me hope is that there are supporters like you who
stand up to this crisis. With gratitude

You helped us raise nearly $10 million and reach more than
23,000 families with critical financial resources during cancer

treatment in 2022. That’s thousands more patients who didn’t *
have to sit in a chemotherapy chair and worry about paying

next month’s rent. More caregivers who realized they weren't

the only ones struggling to keep food on the table, and that Carla Tardif

help is out there. Family Reach CEO

With your support, a brilliant team, and like-minded partners,
we continued to challenge the systems that force families to
choose between their health and their home.

Together, we invested in closing the gaps that make it more
likely for communities of color and lower-income families

to experience financial hardship during cancer treatment.®
Informed by patient needs and experiences, we redefined our
programs and pushed for holistic solutions that address the
critical link between basic needs and cancer survival.

The crisis isn’t over yet. As everyday costs continue to rise
and pandemic relief programs expire, we're seeing more and
more families lose their homes in the middle of treatment.

Our progress in 2022 set us up to respond to this need again
in 2023 — but we still can’t do this alone. It will take all of us
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Our Nationwide Reach in 2022

Patient locations

Hawalii

Puerto Rico



Patients and caregivers seek help from different places depending on who they trust and what

their access looks like. That’s why we provide:

Support directly to Support via treatment
patients through an centers through

online application + healthcare providers +
community outreach on-site Family Reach
events Resource Navigators

Worked with 1,045 treatment
centers in 2022 — view the full
list here

Support via
partnerships with
community organizations
+ advocacy groups

Partnered alongside local nonprofits
like Nueva Vida, an organization that
supports Latino families affected by
cancer in Washington DC, so their
patients can access financial help from
someone they trust
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The Choice is Yours: Rent or
Chemotherapy? Groceries or Gas?

Nicole is a single mom of three children
ages 30, 22, and 16. She’s a realtor and she
closed the biggest deals of her life during an
eight-month period when she was getting
weekly chemotherapy treatments.

That income helped her stay afloat when
she couldn’t work while recovering from a
stem cell transplant.

Then came the month when the rent was
due and she didn’t have enough money
left. She could pay her rent or she could pay
for her household bills, groceries, and car
payments.

Electricity or Medications?

“Some people may say pay your rent. Some
people may say pay your credit cards. As a
single mom who rents, | need my credit to
sustain myself and my family if | don’t have cash,”
Nicole explained.

“So | made the difficult decision to not pay my
rent and instead put groceries in my house and
pay my credit card bills and my car loan.”

4
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The last thing that Nicole — or anyone going
through cancer — should be worrying about
IS how they're going to put food on the table
or keep a roof over their head. That's why
we're building a world where no one has to
choose between their health and their home.
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Families Supported in 2022

As gas, grocery, and housing prices increased last year, demand for financial support among families facing cancer
grew — Family Reach experienced a 47% increase in requests for help between 2021 and 2022.

Families Reached “

14,235 23,297 “We honestly wouldn’t have a
' place to live or a car to drive If it

wasn’t for Family Reach’s help.”

2021 | 2022

86,228
All time — Mom and caregiver to 3-year-old Makai

Meeting basic needs was a top concern for the families we supported:

More than half Nearly 2/3 More than half

were at risk of I worried about were at risk of
hoqselessness running out of _ having their
during cancer food utilities shut off

treatment
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Household Income

65% lost half or more of their income
once cancer treatment began

$0-$19,999

$20,000-$39,999
® $40,000-$59,999
® $60,000-$79,999

$80,000-$99,999
@ Over $100,000

39% are single-parent households

Race/Ethnicity Cancer Type Patient Ages

White
Black or African
American

@ Hispanic/Latino

Leukemia
Breast

@® Lymphoma

@ Sarcoma
Brain

@® Colorectal

Pediatric (0-17)

® Asian
American Indian and

Young Adult (18-30)
@ Adult (314)

Alaska Native

| ) Lun
@® Multiracial © Lung
@ Other @ Other
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Investing in Cancer Equity

Black and Hispanic/Latino communities are more likely to experience financial hardship during cancer
treatment, directly impacting their chances of survival. To address this inequity, we're delivering our
services in ways that reach a higher percentage of these patients:

© On-site support at community cancer centers to meet vulnerable patients and caregivers where they
receive treatment

© Regional partnerships to learn from community leaders and reach more patients who rely on local
resources

61% of families supported through on- 51% of Black and Hispanic/Latino patients
site resource navigation or a community supported by Family Reach were at risk of
partnership in 2022 identified as Black losing their homes, compared to 39% of
and/or Hispanic/Latino White patients

-
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Reaching Patients With
the Deepest Needs
Through On-Site Support

In 2022, we placed an on-site Family Reach Resource
Navigator at four treatment centers and their satellite
locations, totaling seven sites in and around Philadelphia.

This area has some of the highest rates of cancer diagnoses
and people living in poverty in the United States. Our in-
person approach builds trusting relationships among
historically underserved communities and increases patient
access to support.

66% of patients at our on-site
treatment centers have an
annual household income of
less than $60,000

Jayden, 18, n
lymphoma .
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On-Site Support in Action
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Identifying patient
needs

Liani,* a 45-year-old woman
facing breast cancer, was
receiving care at Einstein Cancer
Center in Philadelphia when

she met our On-Site Resource
Navigator.

She was relying on $841 in
SSDI payments to survive every
month — meaning if she paid
her $800 rent, she had $41 left
to cover food, car payments, gas
to treatment, and electricity.

‘Name changed for privacy

Delivering
support

Our On-Site Resource Navigator
quickly approved a $1,000 grant
to get Liani current on her rent
and electric bill.

She also provided a $100 gift
card to support Liani with rising
food costs.

Liani then shared that the
Philadelphia Electric Company
(PECO) had removed her from
their assistance program and
hadn’t responded to her calls.

Utilizing local
partnerships

Our On-Site Resource
Navigator connected our PECO
representative directly to Liani.
This expedited the process of
getting her back on a payment
plan within her monthly budget.

The personal assistance ensured
Liani could afford this essential
utility for the duration of her
treatment.

FAMILY REACH
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Increasing Awareness + Advocacy

Asking for help with housing, food, and utility bills during cancer treatment is difficult — especially when the narrative
around cancer survival often overlooks the importance of basic needs.

2 out of 3 patients say no one
from their care team talked to
them about cost’

“Sometimes we let our pride get In
the way and we're understandably
protective of what we’re going
through — but a closed mouth
doesn’t get fed. | knew there had
to be help out there and I'm so
grateful | found Family Reach.”

FACILITATING CONVERSATIONS ABOUT MONEY

In 2022, we launched a new series of tip sheets
and guides to help families share their financial
needs and access support

“It's hard to know how to ask or

who to ask for financial help, so this ———
guide Is a great starting point. It

should be available in every cancer

treatment center across America.”

ANNUAL REPORT 2022 A
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ELEVATING THE NATIONAL DIALOGUE

Brought our financial expertise to the
relaunch of the White House Cancer
Moonshot

TAKING THE STAGE

Highlighted financial toxicity at the
AtlanticLIVE People v. Cancer Conference

i \ I
he Atlantic

EXPANDING AWARENESS

Shared tips + resources with 250
healthcare professionals at the PAN
Foundation’s Financial Navigation
Webinar Series

Family Reach financial guidebooks

A free tool to help organize and guide the conversation

Your Financial Cuidebool
for Young Adult Cancer

# -
s o =

FAMILY REACH G



Conducting Research + Evaluation

Our Impact Department conducts program evaluation and research to:

Deepen our understanding of patient needs and how to meet them
O Show the connection between basic needs, financial interventions, and cancer outcomes

Monitor, evaluate, and refine our programs, services, and strategic pilots

What we learned in 2022

Through our 2022 study, Impact of a Comprehensive Financial Resource on Financial Toxicity, we learned that:

Black and Hispanic/Latino Support with non-medical costs Concerns about long-term
families experience more financial — housing, groceries, etc. — financial health are commonplace
distress than White families during significantly reduces financial among families facing cancer
cancer treatment distress

These insights highlight the need to:

Further entrench Family Reach’s Partner with more organizations Study how longer-term financial
services within Black and within the food delivery and support impacts financial distress
Hispanic/Latino communities hospitality sectors to ensure more over time

patients’ basic needs are met

\AE =|| Read our full study in the Journal of Clinical Oncology.
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Incorporating the patient perspective

Trauma-informed surveys, focus groups, and outreach allow us to prioritize patient and caregiver experiences when
developing and measuring our tip sheets, financial assistance, and resource navigation services. Here’s a sample of their

perspectives:

23
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The support was
a huge relief
because | don't
get paid when

| miss work to
take my child to
treatment.

FINANCIAL ASSISTANCE

66

When | first
started treatment,
| didn't know what
resources were
available until |
asked for financial
help.

RESOURCE NAVIGATION

66

| honestly wish |
had access to a
guide like [yours]
when | was [first]
diagnhosed ... it
would have given
me a head start.

GUIDEBOOKS + TIP SHEETS

FAMILY REACH



24

Financials

CONTRIBUTIONS +

GRANTS g

$9,409,291

OTHER/
INVESTMENT

INCOME (GAIN) \
$3,783

CONTRIBUTIONS IN-KIND
$54,736

NET EVENT
REVENUES

$268,607

Public Support + Revenue: $9,736,417

J

FAMILY RELIEF +
SUPPORT

$6,697,164

FUNDRAISING
$1,056,497

MANAGEMENT +

GENERAL
$861,486

Total Expenses: $8,615,147

J
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Major Donors + Fundraisers

Thank you to our nationwide community of supporters and collaborators!

$500,000 - $999,000

AbbVie Foundation
GlaxoSmithKline
McKesson Foundation

Takeda Oncology

$250,000 - $499,999

Amgen
Direct Relief
Janssen

Seagen

$100,000 - $249,000

AmerisourceBergen
Colleen Ballinger
Daiichi-Sankyo Inc
Exelixis

Gilead Sciences, Inc.

David Stern

Stratton Charitable Foundation Trust

$50,000 - $99,999

2seventy bio

Anonymous

DCU for Kids

Jeffrey and Michelle Donovan®*
Foundation for Financial Planning
Golf Fights Cancer

Kite Pharma

John Krasinski and Emily Blunt
Myovant

OverSimplified Media

PhRMA

Jesse and Mindy Rogers™
Sanofi

Stacy Madison

Yellowstone Club Community Foundation

$25,000 - $49,999

Ambrose Packaging
Anonymous

AstraZeneca

Tom Barrieau

Tom and Angela Civik*™*
Costco

Ty Curran™*

Eisai

GenMab

Phillip and Liz Gross
Hayes Family Fund

The Henry and Lindsay
Ellenbogen Charitable Fund

Phillip and Liz Gross

Paul and Josefin Hilal
Howard and Stephanie Krass
Leigh Sakoda Foundation
Michael Meldman
MingsBings

Mark and Deborah Pasculano

The Paul and Phyllis Fireman
Charitable Foundation

James and Rosemary Phalen
Taurus Investment Holdings

John and Sandra Thompson**

Ming and Polly Tsai**
WITT

$10,000 - $24,999

Anonymous

Boston Bruins Charitable Foundation
Ron Burkle

Peter and Lynne Cameron

Yumin and Amy Choi

CMC Food

Anthony Della Salla

Patrick and Jennifer Fay

Brian and Tara Frank

Foundation Medicine

GE Healthcare

Giving Grousbeck Fazzalari Foundation
Lawrence Hamann

Stephanie and Fred Harman
Haymakers for Hope

Heritage Helps Fund

International Myeloma Foundation

The Koenig Family Foundation
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Bill and Lisa Lahey

The Mcintyre Family Fund

MFS Investment Management
Sawyer Parks Charitable Foundation
Stephen C. Chapin Memorial Fund
Suburu of New England

James Piechota

Chris and Amy Remondi

Burt Sugarman and Mary Hart

The TJX Foundation

Tia Stokes

Timothy Moore*

Tracy & Allan Foster Charitable Fund
Trillium Brewing Company
Wasserman Foundation

Peter and Ellen Vaream

$5,000 - $9,999

Joseph and Sherri Abruzzese®
Lathan and Heather Allen

BeBold Bars

Kevin Bitterman

David Brumbaugh

Cahill Family Fund

Cynthia Calder

Norm Cantin and Patricia Chadwick
Catherine J Malatesta Foundation
Donna Cunningham®

Charles and Eileen Dubroff
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Charles J. Gentile
Janna Guinen
Brenda Haynes
Peyton Howell
Brandon Johnson

Daniel Colin Johnson and
Susan McNally Johnson

Ronnie and Karen Lott

David and Kiersten Lowe
Richard Morello and Dlynne Plummer*
Julie Nixon

Novocure

Leopold and Amelia O’'Donnell
Robert and Geraldine Petrucelli
Nicholas and Megann Schiffer
Coleen Sloane*

The Snider Foundation

Robert and Kathy Stahl

Michael Travis and Renee Kwok

Vera and Joseph Dresner Foundation

$2,500 - $4,999

AbbVie Pharmaceuticals
Anonymous

B&T Fund

Rina Cervone

Barry Coffman
Bernstein Giving Fund

James and Andrea Colangelo®

Gerald De Angelis

Peter and Jessica Kim
Madge Meyer

Miceli Family Charitable Trust
Richard and Julie Miller
William and Jennifer Mintzer
Carrie and John Morgridge
Pait Digital

Pfizer

Tracy Pozil*

Eric Tonningsen

Touch Dynamic

Jay and Carol Virshbo
Simone Winston

Yousuf Zafar and Fatima Rangwala

$1,000 - $2,499

Robert and Margaret Ackerman
Roger and Amy Aines

Nicholas Alberto

Gregory and Marquitta Alia*
Lloyd and Chloe Alger
Ameriprise Financial

Derrick Ang and Junlin Ho
Gabriel and Victoria Arace
Bank of America Foundation
The Basilica School of Saint Mary
Peter Belden

Eric and Jane Bellomo

Bignell Family Fund

Leah Binder

Megan Brickwedde
Richard and Corinne Brown
Bullhorn

Dave Burwick

Dennis and Lisa Cameron
William and Karen Capuzzi*
Edward Cerasia ll

Fumiko Chino

Michael Colbin

Katie and Matt Cole

Steven and Laura Coleman
John and Laurie Cowden®
James Crann

Crystal Pool and Spa
Dangler Funeral Home of West Orange
Josephine DelVecchio
Alessandra Di Bacco*
Scott Emerman

Andrew Escoll

Essex Green Sunoco
Patricia Falconer

Madeline French

Garden Remedies

The GE Foundation

Sean Gildea

Susana Guerrero

Bryant and Hilary Gumbel

A,
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Robert Hickey
HappilyEverHanks

Yvette Kanter

Trisha Kennealy

Stuart Koman

Thomas and Barbara Lake

Bill and Nadia Lane

Eric LeVine

The Lorrie Parajeckas Group
Love Tito’s

Anne and John Macdonald
Ronald and Linda Manzella
Markus Paul Foundation
Joseph and Elisabeth McLaughlin
Mirna Mendez

Paul Miller

Sarah and Christopher Mills
Karen Moore and Peter Watkins
Richard and Marilyn Morello*
Matthew and Sherrie Mulligan
Darren and Isabelle Nordone
Northwest Asset Management
Arndt Oesterle

James Olsztynski

John O’Connor

Tim and Lynne Palmer

Irena Paprocki

Jessica Patel

Rick and Terri Pedigo

George and Rosemary Pfreundschuh
Paul Pilcher

John and Marilyn Priori*

Daphne Psacharopoulos

RazHer Collaborative

Melissa and Jim Ribaudo®

Jodi Satkunami

Fatima Scipione®

Ryan and Blair Schiffer

Lisa V and Bill Schultz

Gerald Schwartz

Ben Schwering®

Craig and Susan Sigler

Silicon Valley Community Foundation
Gregory Simon

Scott Solomon

Sparks Family Trust

TA Realty

Taulane Family Gift Fund
Jean-Claude and Esther Tetreault
Mitch Thompson

Timothy Thompson

Stephen and Iris Tsai*

Hope Turner

Melissa Walsh and Jen Morrison
Arthur Winter

John and Jennifer Winterhalter*
Robert White

Charles Wong

NONPROFIT PARTNERS

Angels Among Us

Anthony Rizzo Family Foundation
Claire’s Army

Hands for Holly

JUST TRYAN IT

Leigh Sakoda Foundation

Never Had A Bad Day

One Family Foundation

The Tom Coughlin Jay Fund

Tyler Robinson Foundation

* Key Holder Monthly Donor

** Executive Circle Member

P
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Family Reach Impact Investors

By committing to an annual gift of $25,000 or more, our Impact Investors are valued partners who drive

our mission forward.

Impact Investor Benefits

@ Early access to Family Reach events and
updates

@ Invitation to our Imagine Series, an event
dedicated to collaboration and networking
with other thought leaders

© Recognition in quarterly and annual reports

@ Invitation to a live, bi-annual review of our
impact report hosted by our CEO and Impact
Department

@ A special appreciation gift

Impact Investor Levels

Each level includes added benefits

Living Legacy Society — $1,000,000+
The Breakthrough Circle — $500,000+
The Innovative Circle — $250,000+
The Impact Circle — $100,000+

The Executive Circle — $25,000+

Family Reach Multipliers — $10,000+ and
fundraising

Find out more about becoming a Family Reach Impact Investor here.

FAMILY REACH G
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BOARD OF DIRECTORS

Board Chair
Tracy Ott Foster
Former President, Lash Group

Vice Chair and Co-Founder
Richard J. Morello
CEO, CND Life Sciences

Treasurer
Jennifer Winterhalter

Vice President of Revenue Management,

Amneal Pharmaceuticals

Secretary

Tim Moore

Managing Director, Morgan Stanley
Private Wealth Management

Lorraine T. Dean, ScD

Associate Professor, Johns Hopkins

Bloomberg School of Public Health

Peter Merrigan
CEO, Taurus Investment Holdings

Angele Russell
Head of Partnerships, Colorectal
Cancer Alliance

Board + Staff

Ming Tsai

Founder/President, Ming’s Bings
Chef & Restaurateur, Blue Dragon
and BaBa at the Yellowstone Club

Melissa Walsh
Vice President, State Government
Affairs, AbbVie

Chris Wiatrak
Regional Sales Director, Exelixis

Yousuf Zafar, MD

Practicing Oncologist

Senior Vice President, Medical
Informatics, Optum

Adjunct Professor, Duke University
School of Medicine

STAFF

Carla Tardif
Chief Executive Officer

Rosie Cunningham
Chief Operating Officer

Eucharia Borden

Vice President, Programs & Health Equity

Ashley Calabrese
Vice President, Advancement
& Business Development

Megan Tanner
Vice President, People & Culture

Michael Timmons
Senior IT Advisor

James Casavant
Senior Salesforce Administrator &
Information Technology Manager

Peter Ciavarella
Impact Data Coordinator

Justin Connor
Senior Salesforce Business Analyst

Mary Corcoran
Content & Storytelling Coordinator

Cassie Davis
Lead Navigator

Fitzgerald Draper
Senior Research Manager

Laura Elder
Senior Manager of Advancement

Fran Firth
Community Relations Manager

Elizabeth Geisel
Director of Program Delivery

Annie Gibbons
Director of Advancement &
Donor Engagement

Adam Heidbreder
Resource Navigator

Larisa Homarac
Resource Navigator

Andrea Incudine
Director of Impact

Folami Jenkins
Senior Manager of Signature Events

Jessica Joseph
Senior Manager of People

Operations & Culture

Jackie Hess
Director of Program Development

Nereeha Kandula
Salesforce Administrator

Emily Lawrence
Resource Navigator

Alima Lester
On-site Resource Navigator
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Amanda Maddalone
Manager of Program Development

Alex Markel
Director of Business Development

Lauren Mello
Director of Content & Storytelling

Taylor Mullen
Development Coordinator

Morgan O’Brien
Director of Community Relations

Isabella Padilla
Design & Website Manager

Leann Popelka
Executive Assistant

Taylor Ribaudo
Senior Manager of Development
Operations & Donor Engagement

Caitlin Ryan
Resource Navigator

Katie Schweitzer
Director of Finance

Justine Seibel
Resource Navigator

Antoinette Shields
Program Delivery Manager

Stevie Snow
Senior Manager of Content & Storytelling

Anya Spratley
Senior Manager of Community Relations

Kelly Stevens-Meister
Senior Digital Fundraising Manager

Cassie Taylor
Senior Manager of Business Development

Devin Traxler
Senior Manager of Program Development

Kate Winder
Senior Impact Data Analyst

Marisol, 37, leukemia
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Thank you to our partners!

0q o° —
Eseventybi07 - Genmab JanSSE‘n f

B) MCKESSON &)  sanofi

Daiichi-Sankyo

EXELIIS AmerisourceBergen {(Kite Y ciLend

A GILEAD Company Oncology

AMGEN S obbvie OSeagen

Foundation

FAMILY REACH G



34

Manifesto

We see you.

Forced to choose between your health and your home.
Scaling back groceries.

Cutting your meds in half so you can turn the electricity
back on. Hoping to catch up on rent next month.

We see you standing outside the emergency room at 4
AM, trying to judge exactly how bad the fever is.
Wondering if you can afford to wait a few more hours.
Knowing an ER co-pay will pull you even further
behind on your mortgage. Imagining for the first time
in your life that foreclosure is in your future.

All because you were dealt the cancer card.

We see past your diagnosis — we know that behind the
words patient, sick, cancer, there is a family. A family
whose only worry should be getting to the other side

of cancer.

Because we believe everybody deserves a fair shot.

We believe the system is broken.

We believe the system failed YOU. You did not fail your
family. We believe that you are not alone, and that
together, we can fix this. We believe in solutions that
promise you, and every family after you, only one
choice, to focus on your health.

We’'re not afraid to fight for you, because that’s what
families do.

We are Family Reach.
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